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                THE RULE OF THE GAME CHANGED:THE RULE OF THE GAME CHANGED:

OLDOLD  VS. NEW   VS. NEW ENVIRONMENTENVIRONMENT

CompetitivenessCompetitiveness::

––   need for cheap laborneed for cheap labor

––   cost and price basedcost and price based

––   very limited researchvery limited research

and developmentand development

––   limited marketinglimited marketing

CompetitivenessCompetitiveness::

––   need for qualifiedneed for qualified

labor-forcelabor-force

––   quality-basedquality-based

––   focus on research andfocus on research and

developmentdevelopment

––   marketing innovationsmarketing innovations
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WORLD TRADEWORLD TRADE

SourceSource: WTO-: WTO-AnnualAnnual  WorldWorld  TradeTrade  StatisticsStatistics
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DEVELOPMENTS IN THE WORLDDEVELOPMENTS IN THE WORLD
TEXTILE AND APPAREL SECTORSTEXTILE AND APPAREL SECTORS

NEGATIVE:NEGATIVE:

After the phase out of the quotas in 2005,After the phase out of the quotas in 2005,
competition increased.competition increased.

The number of supplier countries increased.The number of supplier countries increased.

Cost of production increased whereasCost of production increased whereas
prices fell down.prices fell down.

Price has become main tool for competition.Price has become main tool for competition.
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DEVELOPMENTS IN THE WORLDDEVELOPMENTS IN THE WORLD
TEXTILE AND APPAREL SECTORSTEXTILE AND APPAREL SECTORS

POSITIVE:POSITIVE:
Production and consumption of cotton increases,Production and consumption of cotton increases,
especially in Asia.especially in Asia.
Fiber consumption increases in the world.Fiber consumption increases in the world.
The population of the Asian countries booms,The population of the Asian countries booms,
leading to a big market for the textile industry.leading to a big market for the textile industry.
  ““Fast FashionFast Fashion”” has become trendy. has become trendy.
A new supply model based on the regionalism is inA new supply model based on the regionalism is in
practice in the world textile trade.practice in the world textile trade.
 Apart from the price, there are new criteria in the Apart from the price, there are new criteria in the
competition: Quality, social standards, etc...competition: Quality, social standards, etc...
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DEVELOPMENTS IN THE WORLDDEVELOPMENTS IN THE WORLD
TEXTILE AND CLOTHING SECTORTEXTILE AND CLOTHING SECTOR

Cotton Consumption increases most inCotton Consumption increases most in
Asia: (Asia: (China, India and Pakistan)China, India and Pakistan)

-- 12 million tons  between 2003/0412 million tons  between 2003/04

-- 17 million tons between 2006/07 (estimated)17 million tons between 2006/07 (estimated)
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DEVELOPMENTS IN THE WORLD TEXTILEDEVELOPMENTS IN THE WORLD TEXTILE
AND CLOTHING SECTORAND CLOTHING SECTOR

It is estimated that the consumption of the textile fibre increased up to 61,6It is estimated that the consumption of the textile fibre increased up to 61,6

million tons in 2006, and expected to be 63,5 million tons in 2007.million tons in 2006, and expected to be 63,5 million tons in 2007.
Total Fiber Consumption in the World (1990-2010)Total Fiber Consumption in the World (1990-2010)
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Turkey succeeded at further enhancing the
functioning market economy through ensuring
competitiveness; upgrading productivity;
strengthening the investment climate,
encouraging private initiative and
entrepreneurial skills; and employment
creation.
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SHARE OF THE TEXTILE AND APPARELSHARE OF THE TEXTILE AND APPAREL
SECTOR IN THE TURKISH ECONOMY*SECTOR IN THE TURKISH ECONOMY*

  7.8 % OF THE GNP7.8 % OF THE GNP

19.9 % OF THE INDUSTRIAL PRODUCTION19.9 % OF THE INDUSTRIAL PRODUCTION

18.4 % OF THE MANUFACTURING INDUSTRY18.4 % OF THE MANUFACTURING INDUSTRY

13.6 % OF THE TOTAL EMPLOYMENT13.6 % OF THE TOTAL EMPLOYMENT

23.9 % OF THE MANUFACTURING INDUSTRY23.9 % OF THE MANUFACTURING INDUSTRY
EMPLOYMENTEMPLOYMENT

23 % SHARE IN THE TOTAL EXPORT23 % SHARE IN THE TOTAL EXPORT

**FOR THE YEAR 2006FOR THE YEAR 2006
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    EXPORT OF THE TURKISHEXPORT OF THE TURKISH
TEXTILE AND APPAREL SECTORSTEXTILE AND APPAREL SECTORS

FROM 1980 FROM 1980 UNTILLUNTILL TODAY TODAY

At the beginning of 1980s : 700 Million $. 

2006 : 19.7 Billion $

1111

WORLD WORLD RANKINGRANKING

TETEXTILE XTILE EXPORTSEXPORTS

      ranks      ranks

                    --  9th9th IN THE WORLD IN THE WORLD
               EXPORT               EXPORT

19801980: : Share in the worldShare in the world
tradetrade %0,6 %0,6

2002005:5:  Share in the worldShare in the world
trade trade %%33,,55

-2nd-2nd  in in TTextile Importsextile Imports  ofof
E.U.E.U.  ((2006: %142006: %14))
-12th-12th  in in TTextile Imports ofextile Imports of
U.S.U.S. ( (2006: %22006: %2))

APPAREL APPAREL EXPORTSEXPORTS
        ranksranks
--  4th4th IN THE WORLD EXPORT IN THE WORLD EXPORT

19801980: Share in the world: Share in the world
trade: trade: %0,3%0,3

2002005: Share in the world5: Share in the world
trade:trade: %4 %4,3,3

2nd in Apparel Imports of2nd in Apparel Imports of
E.U.E.U. ( (2006: %15.12006: %15.1))
22nd in Apparel Imports of22nd in Apparel Imports of
U.S. U.S. ((2006: %1.32006: %1.3))

Source: WTO-2005, Eurostat, USITC 1212

TURKEYTURKEY’’S MAIN CLOTHING  MARKETSS MAIN CLOTHING  MARKETS

GERMANY

26%

UNITED KINGDOM

17%

HOLLAND

6%

SPAIN

5%

ITALY

5%

DENMARK

3%

OTHER COUNTRIES

24%

FRANCE
USA

7%

SourceSource :  : UndersecretariatUndersecretariat  forfor  ForeignForeign  TradeTrade

Total exports : 13,6Total exports : 13,6  BillionBillion  $-2006$-2006
Exports to EU : 10,4 Billion $-2006Exports to EU : 10,4 Billion $-2006
Share of EU : 76 %Share of EU : 76 %  
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TURKEYTURKEY’’S MAIN TEXTILE  MARKETSS MAIN TEXTILE  MARKETS

RUSSIAN FED.

8%

GERMANY

6%

ROMANIA

6%

USA

4%

BULGARIA

4%

POLONYA

4%

UNITED KINGDOM

4%SPAINGREECE

OTHER COUNTRIES

47%

ITALY

9%

FRANCE

SourceSource :  : UndersecretariatUndersecretariat  forfor  ForeignForeign  TradeTrade

6,16,1  BillionBillion  $-2006$-2006  
Exports to EU : 2,5 Billion $-2006Exports to EU : 2,5 Billion $-2006
Share of EU : 41 %Share of EU : 41 %
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STRUCTURE OF THESTRUCTURE OF THE
TEXTILETEXTILE  FIRMSFIRMS
BigBig  companiescompanies

CapitalCapital--intensiveintensive

BasedBased on  on thethe  knowknow--
howhow

CorporateCorporate  structurestructure

500.000  500.000  employeesemployees

STRUCTURE OF THESTRUCTURE OF THE
APPAREL FIRMSAPPAREL FIRMS
SMEsSMEs

LabourLabour--intensiveintensive

LessLess  knowknow--howhow
orientedoriented

VeryVery  practicalpractical  structurestructure

22    millionmillion  employeesemployees
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                PRODUCTION CAPACITYPRODUCTION CAPACITY

Turkey is the Turkey is the 4th 4th largestlargest
yarn producer in the world.yarn producer in the world.

             SPINDLES             SPINDLES

Short Staple:6.5 millionShort Staple:6.5 million

Long Staple: 745.000Long Staple: 745.000

Open-end Rotors:552.000Open-end Rotors:552.000

TR Capacity = TR Capacity = 52% 52% EUEU
CapacityCapacity

Source:ITMFSource:ITMF

Turkey has the 7th largestTurkey has the 7th largest
loom capacity in the worldloom capacity in the world

             LOOMS             LOOMS

 Total Looms: 55.000, Total Looms: 55.000,

It ranks It ranks 7th7th in the world in the world

TR Capacity = 43TR Capacity = 43% % EUEU
CapacityCapacity
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EUEU’’S NEW SUPPLY MODEL ANDS NEW SUPPLY MODEL AND
TURKEYTURKEY

Far East

Local Sources

Regional
Countries

 TR   Turkey is the
leading country in

the region

60 – 65 %
20 – 25 %

5 
– 

10
 %

As regards the new supply model, Turkey being theAs regards the new supply model, Turkey being the
leadingleading production centerproduction center in Mediterranean region,Mediterranean region, isis
the most advantegeous country in the Europeanthe most advantegeous country in the European
regional supply area.regional supply area.
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Turkish Textile Turkish Textile and Apparel and Apparel Sector investSector investss
more in quality, design and production ofmore in quality, design and production of
more value added productsmore value added products..

In order to enhance competitiveness, In order to enhance competitiveness, TurkishTurkish
Textile and Apparel Sector is aware of theTextile and Apparel Sector is aware of the
fact that afact that a major change in the strategy and major change in the strategy and
state policies are state policies are alsoalso  essential.essential.
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COMPETITIVE ADVANTAGES OF THE
TURKISH TEXTILE & APPAREL SECTOR

Key industry in Turkey
Established T/A production tradition
Experience in international competition
Availability of the raw materials
Experience in application of global social charters and
environmental protection
Textile Technology Platform
Promotion of Design, Research & Development activities,
Information Technologies
A diversified product and process portfolio
Qualified labor force
Increasing share in target marketsIncreasing share in target markets
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GOALGOAL
by 2010by 2010

Total Textile World Trade:220 billion$Total Textile World Trade:220 billion$

Total Clothing World Trade:280 billion$Total Clothing World Trade:280 billion$

TurkeyTurkey’’s share: s share: %6 of the total world trade=%6 of the total world trade=

30 billion $30 billion $

OTHERS

94%

TURKEY

6%

2020

THANK YOU FOR YOUR ATTENTIONTHANK YOU FOR YOUR ATTENTION

                        IstanbulIstanbul  TextileTextile  andand  ApparelApparel  ExportersExporters’’  AssociationsAssociations

                                    http://www.http://www.itkibitkib..org.trorg.tr/en_/en_newnew//


