
Cotton Incorporated
Sustainability Strategy

Activities that provide environmental, economic 
and quality of life benefits…..

Right now and for generations to come



Historical Timeline
 PROFITABILITY AND EFFICIENCY
 1970 - 2005

 DEFENSIVE
 To provide fact-based, scientific information in response to 

NGO’s false claims about cotton

 PROACTIVE
 Getting the message out through workshops, stakeholder visits
 Website
 Natural Resource Survey (NRS) concluded October 2008
 2nd Ag. Sustainability Video February 2009



Historical Timeline
 COLLABORATIVE
 Field to Market Alliance for Sustainable Agriculture 
 Better Cotton Initiative
 Sustainability Consortium
 Brands/retailers
 Life Cycle Analysis

 FUTURE FOCUSED
 Cotton byproducts
 Innovative uses for cotton



Proactive

 Getting the message out through workshops, stakeholder visits
 Website
 Natural Resource Survey (NRS) concluded October 2008
 2nd Ag. Sustainability Video February 2009





http://cottontoday.cottoninc.com





Collaborative

 Field to Market Alliance for Sustainable Agriculture 
 Better Cotton Initiative
 Sustainability Consortium
 Brands/retailers
 Life Cycle Analysis



Field-To-Market Progress Report 
(cotton’s foot print has steadily improved)

www.fieldtomarket.org
Commodity organizations
Food companies
Ag input suppliers
Environmental organizations



“Field Print” Calculator

 Get grower’s involved
 Allows grower comparison 

with:
 State and National averages
 Alternative cotton production 

practices

 Educate growers about 
practices that lower their 
environmental footprint



 Emphasizes farmer training and fair wage 
 Not organic, allows GM

 Source as for conventional
 No certification
 No price premium
 No label

Better Cotton Initiative (BCI)



http://www.worldwildlife.org/home.html�
http://www.worldwildlife.org/home.html�
http://www.bby.com/category/sustainability/�
http://www.cloroxcsr.com/�
http://www.colgate.com/app/Colgate/US/Corp/LivingOurValues/Sustainability/HomePage.cvsp�
http://content.dell.com/us/en/corp/cr.aspx?c=us&l=en&s=corp�
http://corporate.disney.go.com/responsibility/index.html�
http://www.ecos.com/�
http://www.generalmills.com/corporate/commitment/corp.aspx�
http://www.loreal.com/_en/_ww/html/sustainableDevelopment/dispatch.aspx�
http://www.scjohnson.com/en/commitment/focus-on.aspx�
http://www2.syngenta.com/en/corporate_responsibility/�
http://walmartstores.com/Sustainability/�




 Environmental footprint of a product from raw material to 
disposal

What is Life Cycle Assessment (LCA)?
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Future-focused

 Cotton byproducts
 Innovative uses for cotton





normal low-gossypol

Cottonseed: A New Food?

• Some lines show 98% reduction in 
gossypol











Cotton.  From Blue to Green.™



Provide Food, Feed and Fiber to a population 
that will increase by 50% in the next 40 years 
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